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Education 

 

Ph.D., University of Illinois at Urbana-Champaign, 1976 (Speech Communication). 

A.M., University of Illinois at Urbana-Champaign, 1973 (Speech). 

A.B., University of Illinois at Urbana-Champaign, 1972, with High College Honors and 

Departmental Distinction (major: Speech; minor: Psychology). 

 

 

Employment 

 

2022--   Owen L. Coon Professor Emeritus, Department of Communication Studies, 

Northwestern University. 

 

2009-2022    Owen L. Coon Professor of Argumentation and Debate, Department of 

Communication Studies, Northwestern University. 

 

2005-2022    Professor, Department of Communication Studies, Northwestern University. 

 

2005      Visiting Professor, Department of Communication Studies, Northwestern University. 

 

1980-2005 Assistant Professor, Associate Professor, and Professor, Department of Speech 

Communication, University of Illinois at Urbana-Champaign. 

 

1979-1980 Assistant Professor, Department of Speech Communication, Pennsylvania State 

University at University Park. 

 

1975-1979 Visiting Assistant Professor and Assistant Professor, Department of Speech 

Communication and Theatre, University of Michigan. 

 

1974-1975 Editorial Assistant, Communication Monographs (Roger E. Nebergall, Editor). 

 

1972-1975 Teaching Assistant, Department of Speech Communication, University of Illinois at 

Urbana-Champaign. 
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Awards and Honors 

 

Steven H. Chaffee Career Achievement Award, International Communication Association, 2024. 

John E. Hunter Meta-Analysis Award, Information Systems Division, International 

Communication Association, 2022. 

Outstanding Health Communication Scholar Award, Health Communication Division, National 

Communication Association, 2020. 

Innovation in Method Award, Mass Communication Division, International Communication 

Association, 2019.  

Fellow, International Communication Association, 2018 (elected). 

Charles Deering McCormick Professor of Teaching Excellence, Northwestern University, 2016-

2019 (university-wide teaching award, with a three-year term appointment). 

Fellow, Searle Center for Advancing Learning and Teaching, Northwestern University, 2016-

2019.  

Plenary speaker, biennial Kentucky Conference on Health Communication, University of 

Kentucky, Lexington, KY, 2014. 

Galbut Outstanding Faculty Award, School of Communication, Northwestern University, 2010 

(for undergraduate teaching; student-nominated). 

Keynote speaker, Rhetoric in Society conference, University of Leiden, Leiden, The 

Netherlands, 2009. 

Article of the Year Award, Health Communication Division, National Communication 

Association, 2008. 

Distinguished Scholar Award, Rhetorical and Communication Theory Division, National 

Communication Association, 2005. 

Best Article Award, International Communication Association, 2004. 

Distinguished Research Award, International Society for the Study of Argumentation, 2002. 

John E. Hunter Meta-Analysis Award, Information Systems Division, International 

Communication Association, 2000. 

University of Illinois College of Liberal Arts and Sciences Humanities Award for Excellence in 

Teaching, 1999. 

Lambda Pi Eta Teaching Award (from University of Illinois chapter of national disciplinary 

undergraduate honors association, for undergraduate teaching), 1995.  

Keynote speaker, Third International Conference on Argumentation, International Society for the 

Study of Argumentation, 1994. 

Charles H. Woolbert Research Award, National Communication Association, 1986. 

Golden Anniversary Monograph Award, National Communication Association, 1982. 

Named to University of Illinois “Incomplete List of Teachers Ranked as Excellent by Their 

Students,” 1981, 1982, 1984, 1985, 1986, 1987, 1988, 1989, 1990, 1991, 1992, 1993, 

1994, 1995, 1996, 1997, 1998, 1999, 2000, 2001, 2002, 2003, 2004. 

Outstanding Young Teacher Award, Central States Communication Association, 1978.  

Daniel Rohrer Memorial Research Award, American Forensic Association, 1977. 

University of Illinois Graduate Fellowship, 1972-1974. 
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Edmund J. James Scholar (undergraduate honors program), University of Illinois, 1968-1972. 

 

 

Academic Publications 

 

O’Keefe, D. J. (in press). Message-level claims require message-level data analyses: Aligning 

claims and evidence in communication research. Communication Methods and Measures. 

https://doi.org/10.1080/19312458.2024.2349987 

 

O’Keefe, D. J. (in press). Persuasion. In O. D. W. Hargie (Ed.), Handbook of communication 

skills (5th ed.). Routledge. 

 

Hornikx, J., Janssen, A., & O’Keefe, D. J. (in press). Cultural value adaptation in advertising is 

effective, but not dependable: A meta-analysis of 25 years of experimental research. 

International Journal of Business Communication.  

https://doi.org/10.1177/23294884231199088 

 

O’Keefe, D. J. (2023). Comparison conditions in research on persuasive message effects: 

Aligning evidence and claims about persuasiveness. Communication Methods and 

Measures, 17(3), 187-204. https://doi.org/10.1080/19312458.2023.2214949 

 

O’Keefe, D. J. (2023). Commentary on “Do vaping prevention messages impact adolescents and 

young adults? A meta-analysis of experimental studies.” Health Communication, 38(8), 

1723-1726. https://doi.org/10.1080/10410236.2023.2212467  

 

Hoeken, H., & O’Keefe, D. J. (2022). The reconstructability of persuasive message variables 

affects the variability of experimental effect sizes: Evidence and implications. Human 

Communication Research, 48(4), 543-552. https://doi.org/10.1093/hcr/hqac015  

 

O’Keefe, D. J., & Hoeken, H. (2021). Message design choices don’t make much difference to 

persuasiveness and can’t be counted on—not even when moderating conditions are 

specified. Frontiers in Psychology, 12, 2533. https://doi.org/10.3389/fpsyg.2021.664160 

(Received the John E. Hunter Meta-Analysis Award, Information Systems Division, 

International Communication Association, 2022.) 

 

O’Keefe, D. J. (2021). Persuasive message pretesting using non-behavioral outcomes: 

Differences in attitudinal and intention effects as diagnostic of differences in behavioral 

effects. Journal of Communication, 71(4), 623-645. https://doi.org/10.1093/joc/jqab017  

 

O’Keefe, D. J. (2020). Message pretesting using perceived persuasiveness measures: 

Reconsidering the correlational evidence. Communication Methods and Measures, 14(1), 

25-37. https://doi.org/10.1080/19312458.2019.1620711 
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O’Keefe, D. J. (2019). Persuasion. In O. D. W. Hargie (Ed.), Handbook of communication skills 

(4th ed., pp. 319-335). Routledge. 

 

O’Keefe, D. J. (2018). Whistling past the graveyard: Response to commentaries. Journal of 

Communication, 68, 1001-1005. https://doi.org/10.1093/joc/jqy046 

 

O’Keefe, D. J. (2018). Message pretesting using assessments of expected or perceived 

persuasiveness: Evidence about diagnosticity of relative actual persuasiveness. Journal of 

Communication, 68, 120-142. https://doi.org/10.1093/joc/jqx009 

 

O’Keefe, D. J. (2018). Message characteristics and persuasion. In P. Moy (Ed.), Oxford 

Bibliographies in Communication. Oxford University Press. 

https://doi.org/10.1093/obo/9780199756841-0206 

 

O’Keefe, D. J. (2017). Misunderstandings of effect sizes in message effects research. 

Communication Methods and Measures, 11, 210-219. 

https://doi.org/10.1080/19312458.2017.1343812 

 

O’Keefe, D. J. (2017). Message framing variations in health and risk messaging. Oxford 

Research Encyclopedia of Communication. 

https://doi.org/10.1093/acrefore/9780190228613.013.308 

 

O’Keefe, D. J. (2016). Persuasion and social influence. In K. B. Jensen, R. T. Craig, J. Pooley, & 

E. Rothenbuhler (Eds.), International encyclopedia of communication theory and 

philosophy. Wiley-Blackwell and the International Communication Association. 

https://doi.org/10.1002/9781118766804.wbiect067 

 

O’Keefe, D. J. (2016). Persuasion: Theory and research (3rd ed.). Sage Publications. ISBN: 

978-1-4522-7667-0. OCLC: 900684567.  

 

O’Keefe, D. J. (2016). Evidence-based advertising using persuasion principles: Predictive 

validity and proof of concept. European Journal of Marketing, 50, 294-300. 

https://doi.org/10.1108/EJM-11-2015-0801  

 

O’Keefe, D. J. (2015). Message generalizations that support evidence-based persuasive message 

design: Specifying the evidentiary requirements. Health Communication, 30, 106-113. 

https://doi.org/10.1080/10410236.2014.974123 

 

O’Keefe, D. J. (2015). Elaboration likelihood model. In W. Donsbach (Ed.), Concise 

encyclopedia of communication (pp. 168-169). Wiley-Blackwell. [revision of 2013 entry 

in the International encyclopedia of communication]  
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O’Keefe, D. J. (2015). Persuasion. In W. Donsbach (Ed.), Concise encyclopedia of 

communication (pp. 447-448). Wiley-Blackwell. [revision of 2012 entry in the 

International encyclopedia of communication] 

 

O’Keefe, D. J. (2015). Conviction, la persuasion, et l’argumentation: Démêler les fins et les 

moyens d’influence. In G. Roque & A. L. Nettel (Eds.), Persuasion et argumentation (pp. 

139-159). Classiques Garnier. [translation of: O’Keefe, D. J. (2012). Conviction, 

persuasion, and argumentation: Untangling the ends and means of influence. 

Argumentation, 26, 19-32. https://doi.org/ 10.1007/s10503-011-9242-7] 

 

Jensen, J. D., & O’Keefe, D. J. (2014). Preventive health behavior and health education. In W. 

Cockerham, R. Dingwall, & S. Quah (Eds.), The Wiley Blackwell encyclopedia of health, 

illness, behavior, and society (pp. 1871-1875). Wiley-Blackwell. 

https://doi.org/10.1002/9781118410868.wbehibs222 

 

O’Keefe, D. J. (2013). The relative persuasiveness of different message types does not vary as a 

function of the persuasive outcome assessed: Evidence from 29 meta-analyses of 2,062 

effect sizes for 13 message variations. Annals of the International Communication 

Association, 37, 221-249. https://doi.org/10.1080/23808985.2013.11679151 [also cited 

as: Communication Yearbook, 37, 221-249.] [also cited as a book chapter: In E. L. Cohen 

(Ed.), Communication Yearbook 37 (pp. 221-249). Routledge.] 

 

O’Keefe, D. J. (2013). Mean effect sizes and correlations between outcomes: A letter to the 

editor regarding Rhodes and Dickau (2012). Health Psychology. Available at 

http://www.apa.org/pubs/journals/features/hea-letter-to-editor-rhodes-dickau-2012.pdf or 

http://www.apa.org/pubs/journals/hea/letters-to-editor.aspx 

 

O’Keefe, D. J. (2013). The elaboration likelihood model. In J. P. Dillard & L. Shen (Eds.), The 

Sage handbook of persuasion: Developments in theory and practice (2nd ed., pp. 137-

149). Sage Publications.  

 

O’Keefe, D. J. (2013). Elaboration likelihood model. In W. Donsbach (Ed.), International 

encyclopedia of communication. Wiley-Blackwell. 

https://doi.org/10.1111/b.9781405131995.2008.x [revision of original 2008 entry] 

 

O’Keefe, D. J. (2013). The relative persuasiveness of different forms of arguments-from-

consequences: A review and integration. Annals of the International Communication 

Association, 36, 109-135. https://doi.org/10.1080/23808985.2013.11679128 [also cited 

as: Communication Yearbook, 36, 109-135.] [also cited as a book chapter: In C. T. 

Salmon (Ed.), Communication Yearbook 36 (pp. 109-135). Routledge.] 

 

Rubinelli, S., Labrie, N. H. M., & O’Keefe, D. J. (2013). “What matters to Andrew”: The 

problem of premissary relevance in automated health advisors: Insights from pragma-
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dialectics. Patient Education and Counseling, 92, 218-222. 

https://doi.org/10.1016/j.pec.2013.04.013  

 

O’Keefe, D. J., & Nan, X. (2012). The relative persuasiveness of gain- and loss-framed messages 

for promoting vaccination: A meta-analytic review. Health Communication, 27, 776-783. 

https://doi.org/10.1080/10410236.2011.640974 

 

O’Keefe, D. J., & Wu, D. (2012). Gain-framed appeals do not motivate sun protection: A meta-

analytic review of randomized trials comparing gain-framed and loss-framed appeals for 

promoting skin cancer prevention. International Journal of Environmental Research and 

Public Health, 9, 2121-2133. https://doi.org/10.3390/ijerph9062121 

 

O’Keefe, D. J. (2012). Conviction, persuasion, and argumentation: Untangling the ends and 

means of influence. Argumentation, 26, 19-32. https://doi.org/10.1007/s10503-011-9242-

7 Translated and reprinted as: O’Keefe, D. J. (2015). Conviction, la persuasion, et 

l’argumentation: Démêler les fins et les moyens d’influence. In G. Roque & A. L. Nettel 

(Eds.), Persuasion et argumentation (pp. 139-159). Classiques Garnier. 

 

O’Keefe, D. J. (2012). From psychological theory to message design: Lessons from the story of 

gain-framed and loss-framed persuasive appeals. In H. Cho (Ed.), Health communication 

message design: Theory, research, and practice (pp. 3-20). Sage Publications. 

 

O’Keefe, D. J. (2012). Increasing the success of requests: Get them to say “no”—at first. In A. 

K. Goodboy & K. Shultz (Eds.), Introduction to communication studies: Translating 

scholarship into meaningful practice (pp. 341-346). Kendall/Hunt. 

 

O’Keefe, D. J. (2012). Persuasion. In W. Donsbach (Ed.), International encyclopedia of 

communication. Wiley-Blackwell. https://doi.org/10.1111/b.9781405131995.2008.x 

[revision of original 2008 entry] 

 

O’Keefe, D. J. (2011). The argumentative structure of some persuasive appeal variations. In F. 

H. van Eemeren, B. Garssen, D. Godden, & G. Mitchell (Eds.), Proceedings of the 

seventh conference of the International Society for the Study of Argumentation (pp. 1381-

1395). Sic Sat. Reprinted in: F. H. van Eemeren & B. Garssen (Eds.). (2012). Topical 

themes in argumentation: Twenty exploratory studies (pp. 291-306). Springer. 

 

O’Keefe, D. J. (2011). The asymmetry of predictive and descriptive capabilities in quantitative 

communication research: Implications for hypothesis development and testing. 

Communication Methods and Measures, 5, 113-125. 

https://doi.org/10.1080/19312458.2011.568375 

 

O’Keefe, D. J. (2011). Generalizing about the persuasive effects of message variations: The case 

of gain-framed and loss-framed appeals. In T. van Haaften, H. Jansen, J. de Jong, & W. 
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Koetsenruijter (Eds.), Bending opinion: Essays on persuasion in the public domain (pp. 

117-131). Leiden University Press. 

 

O’Keefe, D. J., & Jensen, J. D. (2011). The relative effectiveness of gain-framed and loss-framed 

persuasive appeals concerning obesity-related behaviors: Meta-analytic evidence and 

implications. In R. Batra, P. A. Keller, & V. J. Strecher (Eds.), Leveraging consumer 

psychology for effective health communications: The obesity challenge (pp. 171-185). M. 

E. Sharpe. 

 

O’Keefe, D. J., & Amjarso, B. (2011). Handling counterarguments: The intersection of pragma-

dialectical normative concerns and practical persuasive success. In E. Feteris, B. Garssen, 

& F. Snoeck Henkemans (Eds.), Keeping in touch with pragma-dialectics: In honor of 

Frans van Eemeren (pp. 221-229). John Benjamins.  

 

Hornikx, J., & O’Keefe, D. J. (2011). Conducting research on international advertising: The roles 

of cultural knowledge and international research teams. Journal of Global Marketing, 24, 

152-166. https://doi.org/10.1080/08911762.2011.558813 

 

Guerini, M., Stock, O., Zancanaro, M., O’Keefe, D. J., Mazzotta, I., de Rosis, F., Poggi, I., Lim, 

M. Y., & Aylett, R. (2011). Approaches to verbal persuasion in intelligent user interfaces. 

In P. Petta, C. Pelachaud, & R. Cowie (Eds.), Emotion-oriented systems: The Humaine 

handbook (pp. 559-584). https://doi.org/10.1007/978-3-642-15184-2_29 

 

O’Keefe, D. J. (2009). Theories of persuasion. In R. Nabi & M. B. Oliver (Eds.), The SAGE 

handbook of media processes and effects (pp. 269-282). Sage Publications. 

 

O’Keefe, D. J., & Jensen, J. D. (2009). The relative persuasiveness of gain-framed and loss-

framed messages for encouraging disease detection behaviors: A meta-analytic review. 

Journal of Communication, 59, 296-316. https://doi.org/10.1111/j.1460-

2466.2009.01417.x 

 

Hornikx, J., & O’Keefe, D. J. (2009). Adapting consumer advertising appeals to cultural values: 

A meta-analytic review of effects on persuasiveness and ad liking. Annals of the 

International Communication Association, 33, 39-71. 

https://doi.org/10.1080/23808985.2009.11679084 [also cited as: Communication 

Yearbook, 33, 39-71.] [also cited as a book chapter: In C. S. Beck (Ed.), Communication 

yearbook 33 (pp. 39-71). Routledge.] 

 

O’Keefe, D. J. (2009). Persuasive effects of strategic maneuvering: Some findings from meta-

analyses of experimental persuasion effects research. In F. H. van Eemeren (Ed.), 

Examining argumentation in context: Fifteen studies on strategic maneuvering (pp. 285-

296). Johns Benjamin.  
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O’Keefe, D. J. (2009). Normatively responsible advocacy: Some provocations from persuasion 

effects research. In F. H. van Eemeren & B. Garssen (Eds.), Pondering on problems of 

argumentation. Twenty essays on theoretical issues (pp. 79-90). Springer. [reprinting 

(with slight revisions) of: O’Keefe, D. J. (2007). Normatively responsible advocacy: 

Some provocations from persuasion effects research. In F. H. van Eemeren, J. A. Blair, 

C. A. Willard, & B. Garssen (Eds.), Proceedings of the sixth conference of the 

International Society for the Study of Argumentation (pp. 997-1002). Sic Sat.]  

 

O’Keefe, D. J., & Jensen, J. D. (2008). Do loss-framed persuasive messages engender greater 

message processing than do gain-framed messages? A meta-analytic review. 

Communication Studies, 59, 51-67. https://doi.org/10.1080/10510970701849388 

Reprinted in: G. L. Kreps (Ed.). (2010). Health communication, vol. 2: Health 

communication and health promotion. Sage Publications. 

 

O’Keefe, D. J. (2008). Elaboration likelihood model. In W. Donsbach (Ed.), International 

encyclopedia of communication (Vol. 4, pp. 1475-1480). Wiley-Blackwell.  

 

O’Keefe, D. J. (2008). Persuasion. In W. Donsbach (Ed.), International encyclopedia of 

communication (Vol. 8, pp. 3590-3592). Wiley-Blackwell. 

https://doi.org/10.1111/b.9781405131995.2008.x 

 

Goldsmith, D. J., Brashers, D. E., Kosenko, K. A., & O’Keefe, D. J. (2008). Social support and 

living with HIV: Findings from qualitative studies. In T. Edgar, S. M. Noar, & V. S. 

Freimuth (Eds.), Communication perspectives on HIV/AIDS for the 21st century (pp. 101-

136). Erlbaum. 

 

O’Keefe, D. J., & Jensen, J. D. (2007). The relative persuasiveness of gain-framed and loss-

framed messages for encouraging disease prevention behaviors: A meta-analytic review. 

Journal of Health Communication, 12, 623-644. 

https://doi.org/10.1080/10810730701615198 (Received the Article of the Year Award, 

National Communication Association Health Communication Division, 2008.) 

 

O’Keefe, D. J. (2007). Potential conflicts between normatively-responsible advocacy and 

successful social influence: Evidence from persuasion effects research. Argumentation, 

21, 151-163. https://doi.org/10.1007/s10503-007-9046-y 

 

O’Keefe, D. J. (2007). It takes a family—a well-defined family—to underwrite familywise 

corrections. Communication Methods and Measures, 1, 267-273. 

https://doi.org/10.1080/19312450701641383 

 

O’Keefe, D. J. (2007). Post hoc power, observed power, a priori power, retrospective power, 

prospective power, achieved power: Sorting out appropriate uses of statistical power 
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analyses. Communication Methods and Measures, 1, 291-299. 

https://doi.org/10.1080/19312450701641375 

 

Kreuter, M. W., Green, M. C., Cappella, J. N., Slater, M. D., Wise, M. E., Storey, D., Clark, E. 

M., O’Keefe, D. J., Erwin, D. O., Holmes, K., Hinyard, L. J., Houston, T., & Wooley, S. 

(2007). Narrative communication in cancer prevention and control: A framework to guide 

research and application. Annals of Behavioral Medicine, 33, 221-235. 

https://doi.org/10.1007/BF02879904 

 

O’Keefe, D. J. (2007). Normatively responsible advocacy: Some provocations from persuasion 

effects research. In F. H. van Eemeren, J. A. Blair, C. A. Willard, & B. Garssen (Eds.), 

Proceedings of the sixth conference of the International Society for the Study of 

Argumentation (pp. 997-1002). Sic Sat. Reprinted (with slight revisions) in: Eemeren, F. 

H. van, & Garssen, B. (Eds.). (2009). Pondering on problems of argumentation: Twenty 

essays on theoretical issues (pp. 79-90). Springer. 

 

O’Keefe, D. J. (2007). Persuasieve effecten van strategische manoeuvres: Bevindingen naar 

aanleiding van meta-analyses van empirisch onderzoek naar persuasieve effecten 

[Persuasive effects of strategic maneuvering: Some findings from meta-analyses of 

experimental persuasion effects research]. Tijdschrift voor Taalbeheersing, 29, 196-206. 

 

O’Keefe, D. J., & Jensen, J. D. (2006). The advantages of compliance or the disadvantages of 

noncompliance? A meta-analytic review of the relative persuasive effectiveness of gain-

framed and loss-framed messages. Annals of the International Communication 

Association, 30, 1-43. https://doi.org/10.1080/23808985.2006.11679054 [also cited as: 

Communication Yearbook, 30, 1-43.] [also cited as a book chapter: In C. S. Beck (Ed.), 

Communication yearbook 30 (pp. 1-43). Erlbaum.] 

 

O’Keefe, D. J. (2006). Persuasion. In O. D. W. Hargie (Ed.), Handbook of communication skills 

(3rd ed., pp. 323-341). Routledge. https://doi.org/10.4324/9780203007037.ch11 

 

O’Keefe, D. J. (2006). Pragma-dialectics and persuasion effects research. In P. Houtlosser & A. 

van Rees (Eds.), Considering pragma-dialectics: A festschrift for Frans H. van Eemeren 

on the occasion of his 60th birthday (pp. 235-243). Erlbaum. 

 

O’Keefe, D. J. (2005). News for argumentation from persuasion effects research: Two cheers for 

reasoned discourse. In C. A. Willard (Ed.), Critical problems in argumentation: Selected 

papers from the 13th biennial conference on argumentation sponsored by the American 

Forensic Association and National Communication Association (pp. 215-221). National 

Communication Association. 
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O’Keefe, D. J. (2004). Trends and prospects in persuasion theory and research. In J. S. Seiter & 

R. H. Gass (Eds.), Readings in persuasion, social influence, and compliance gaining (pp. 

31-43). Pearson/Allyn and Bacon. 

 

O’Keefe, D. J. (2003). The potential conflict between normatively-good argumentative practice 

and persuasive success: Evidence from persuasion effects research. In F. H. van Eemeren, 

J. A. Blair, C. A. Willard, & A. F. Snoeck Henkemans (Eds.), Anyone who has a view: 

Theoretical contributions to the study of argumentation (pp. 309-318). Kluwer. 

 

O’Keefe, D. J. (2003). Message properties, mediating states, and manipulation checks: Claims, 

evidence, and data analysis in experimental persuasive message effects research. 

Communication Theory, 13, 251-274. https://doi.org/10.1111/j.1468-

2885.2003.tb00292.x (Received the International Communication Association Best 

Article Award, 2004.) 

 

O’Keefe, D. J. (2003). Against familywise alpha adjustment. Human Communication Research, 

29, 431-477. https://doi.org/10.1111/j.1468-2958.2003.tb00846.x 

 

O’Keefe, D. J. (2003). Searching for a defensible application of alpha-adjustment tools. Human 

Communication Research, 29, 464-468. https://doi.org/10.1111/j.1468-

2958.2003.tb00849.x 

 

O’Keefe, D. J. (2003). Persuasive success and normatively-desirable argumentative conduct: Is it 

(persuasively) bad to be (normatively) good? In F. H. van Eemeren, J. A. Blair, C. A. 

Willard, & A. F. Snoeck Henkemans (Eds.), Proceedings of the fifth conference of the 

International Society for the Study of Argumentation (pp. 799-802). Sic Sat. 

 

O’Keefe, D. J. (2002). Guilt as a mechanism of persuasion. In J. P. Dillard & M. Pfau (Eds.), The 

persuasion handbook: Developments in theory and practice (pp. 329-344). Sage 

Publications. https://doi.org/10.4135/9781412976046.n17 

 

O’Keefe, D. J. (2002). Persuasion: Theory and research (2nd ed.). Sage Publicatios. ISBN: 

0761922008, 9780761922001, 0761925392, 9780761925392. OCLC: 47844753 

 

O’Keefe, D. J. (2002). The persuasive effects of variation in standpoint articulation. In F. H. van 

Eemeren (Ed.), Advances in pragma-dialectics (pp. 65-82). Sic Sat. 

 

O’Keefe, D. J. (2002). Response to M. Agnes Van Rees: Exploring argumentative dissociation. 

In H. V. Hansen, C. W. Tindale, J. A. Blair, R. H. Johnson, & R. C. Pinto (Eds.), 

Argumentation and its applications. Ontario Society for the Study of Argumentation. 

 

Levine, T. R., Beatty, M. J., & O’Keefe, D. J. (2002). Statistical and methodological issues in 

communication research. Human Communication Research, 28, 471.  
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O’Keefe, D. J. (2001). Persuasion. In T. O. Sloane, S. Bartsch, T. B. Farrell, & H. F. Plett (Eds.), 

Encyclopedia of rhetoric (pp. 575-583). Oxford University Press.  

 

O’Keefe, D. J., & Hale, S. L. (2001). An odds-ratio-based meta-analysis of research on the door-

in-the-face influence strategy. Communication Reports, 14, 31-38. 

https://doi.org/10.1080/08934210109367734 

 

O’Keefe, D. J. (2000). Guilt and social influence. Annals of the International Communication 

Association, 23, 67-101. https://doi.org/10.1080/23808985.2000.11678970 [also cited as: 

Communication Yearbook, 23, 67-101.] [also cited as a book chapter: In M. E. Roloff 

(Ed.), Communication yearbook 23 (pp. 67-101). Sage Publications.] 
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Psychology, Health Communication, Health Psychology Review, Human Communication 

Research, Journal of Advertising, Journal of Communication, Journal of Computer-

Mediated Communication, Journal of Health Communication, Journal of Online 

Behavior, Journal of Language and Social Psychology, Journal for the Theory of Social 

Behavior, Management Communication Quarterly, Media Psychology, Nature Human 

Behavior, Organizational Behavior and Human Decision Processes, Political 

Communication, Psychological Bulletin, Psychological Reports, Public Opinion 

Quarterly, Quarterly Journal of Speech, Southern Speech Communication Journal, 

Studies in Symbolic Interaction, Time-Sharing Experiments for the Social Sciences 

(TESS).  

Editorial board member, Handbook of Argumentation Theory (Frans van Eemeren, Bart Garssen, 

Ton Haaften, Erik C. W. Krabbe, A. Francisca Snoeck Henkemans, & Jean Wagemans, 

authors).  

Advisory board member, Handbook of Communication Science (Peter Schulz & Paul Cobley, 

editors). 

External review panel member, Centre for Language Studies, Faculty of Arts, Radboud 

University Nijmegen, The Netherlands (2012).  

External reviewer, Non-Alimentary Zoonoses Program, The Netherlands Organisation of Health 

Research and Development (ZonMw) (2014). 
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External reviewer, grant proposals to the Health Communication Research Branch, National 

Institute for Occupational Safety and Health (NIOSH) (1999).  

External reviewer, grant proposals to the Decision, Risk, and Management Science (DRMS) 

program, National Science Foundation (2010). 

Member, van Eemeren Prize jury, European Conference on Argumentation (2022). 

Referee, Speech Communication module, ERIC (Educational Resources Information Center) 

Clearinghouse on Reading and Communication Skills (1977-1986). 

Member, advisory editorial board, Ablex Communication and Information Science Series (1989-

1991). 

Participant, National Working Group on Narrative Communication in Cancer Prevention and 

Control, National Cancer Institute Center of Excellence in Cancer Communication 

Research, Saint Louis University School of Public Health (2005).  

Consultant, Centers for Disease Control and Prevention (CDC), HIV Prevention Messages for 

Men who have Sex with Men meeting, organized by the Prevention Communication 

Branch of the Division of HIV/AIDS Prevention (2009). 

 

 

Department, College, and University Service and Positions 

 

Northwestern University (2005-2022)  

 Fellow, Searle Center for Advancing Learning and Teaching, 2016-2019. 

 Contributor, Northwestern University Leadership Specialization MOOC (Massive Open 

Online Course): Lectures on Social Influence, 2015. 

 Media, Technology, and Society (MTS) doctoral program: Director of Graduate Study, 

2009-2011; co-Director, 2011-2012; member, Executive Committee, 2014-2015, 

2015-2016, 2016-2017. 

 Member, Institute for Public Health and Medicine (IPHAM), Feinberg School of 

Medicine, 2013-present. 

 Member, University Research Grants Committee, 2007-2011. 

 Member, University Committee on Honorary Degrees, 2006-2007, 2007-2008, 2008-

2009, 2009-2010.  

 Member, School of Communication Reappointment, Promotion, and Tenure Committee 

(elected position), 2007-2010 (chair, 2008-2009, 2009-2010), 2010-2013 (chair, 

2010-2011, 2012-2013), 2013-2016 (chair, 2013-2014, 2014-2015, 2015-2016).  

 Member, School of Communication Strategic Priorities Committee, 2013-2014. 

 Member, School of Communication International Initiatives Committee, 2005-2007.  

 Member, Departmental Program Review Committee, 2017-2018. 

 Member, Departmental Search Committee, 2005-2006, 2007-2008 (two searches), 2008-

2009, 2009-2010 (chair), 2011-2012 (two searches), 2013 (chair, Communication 

and Health Center director search), 2014-2015 (health communication, two 

searches), 2015-2016 (chair, health communication, two searches), 2016-2017 

(health communication), 2017-2018 (health communication), 2018-2019 and 

2019-2020 (chair, policy analysis and communication).  
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 Chair, Departmental Finance and Management Committee, 2013-2014, 2014-2015, 2015-

2016, 2016-2017, 2017-2018, 2018-2019, 2019-2020, 2020-2021.  

 Chair, Departmental Review Committee for the Master’s of Science in Health 

Communication (MSHC) program, 2020-2021.  

 Member, Departmental Undergraduate Education Committee, 2013-2014. 

 Member, inquiry committees, University Office for Research Integrity, 2013, 2016-2017, 

2020-2021.  

 Member, investigation committee, University Office for Research Integrity, 2019. 

 Faculty presenter, Preview NU (for prospective students and parents), 2007. 

 Faculty Associate, Northwestern University Institute for Policy Research, 2007-present. 

 

University of Illinois at Urbana-Champaign (1980-2005) 

 Member, Departmental Advisory Committee (elected position), 1983-1985, 1987-1989, 

1990-1992, 1994-1995, 1996-1998, 1999-2001, 2002-2004. 

 Director of Graduate Study, 1983-1992. 

  Chair, Graduate Admissions and Financial Aid Committee, 1983-1992. 

  Chair, Graduate Policy Committee, 1983-1992. 

  Departmental dissertation format checker, 1983-1992. 

 Member, Departmental Committee on Alleged Capricious Grading (elected position), 

1995-1996, 1996-1997, 1998-1999, 2000-2001. 

 Member, Departmental Graduate Admissions and Financial Aid Committee, 1980-1981, 

1981-1982, 1982-1983, 1996-1997. 

 Member, Departmental Search Committee, 1980-1981, 1982-1983, 1985-1986, 1988-

1989, 1990-1991, 1991-1992, 1995-1996, 1997-1998, 2000-2001, 2001-2002, 

2002-2003, 2003-2004, 2004-2005. 

 Member, Departmental Colloquia and Public Events Committee, 1980-1981. 

 Member, Departmental Awards Committee, 1992-1993, 1995-1996, 1999-2000. 

 Member, Departmental Committee on the Use of Human Participants, 1997-2004. 

 Departmental Coordinator, Unit Assessment Plans, 1997-1999. 

 Chair, Departmental ad hoc Committee on Forensics, 1987-1988. 

 Acting Associate Department Head, Spring 1984. 

 Member, Liberal Arts and Sciences College Council on General Education, 1995-1997. 

 Mentor, Liberal Arts and Sciences College Teaching Academy Faculty Mentoring 

Program, 1999-2000, 2001-2002. 

 Member, University Fellowship Allocation Review Subcommittee for Humanities and 

Creative Arts, 1983-1984, 1985-1986. 

 Member, University Fellowship Allocation Review Central Committee, 1983-1984, 

1985-1986. 

 Member, University Summer Fellowship Award Committee, 1984, 1985, 1986, 1987, 

1988. 

 Member, University Scholar’s Travel Fund Committee, 1985-1988. 

 Member, University Review Committee, NEH Summer Stipend Program, 1989. 

 Member, University Research Unit Review Committee, 1989-1990. 
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 Member, Search Committee, Psychology/Speech Communication specialist librarian, 

Education and Social Science Library, 2000-2001. 

 Faculty presenter, Illini Days (for prospective students and parents), 1999, 2000, 2001, 

2003. 

 Faculty Small Group Leader, Freshman Summer Orientation Program, 1996, 1997. 

 Chair, University Fellowship Allocation Review Procedures Committee, 1990. 

 Consultant, Mass Communication Section, University AIDS Research Network, 1989-

1990. 

 

Pennsylvania State University at University Park (1979-1980) 

 Member, Departmental Search Committee, 1979-1980. 

 

University of Michigan (1975-1979) 

 Member, Departmental Graduate Admissions Committee, 1975-1976, 1976-1977, 

1977-1978, 1978-1979. 


